




54% of readers bought a product or 

service and 99% either contacted the 
company directly or visited their website.

	     Size of 
       Vessels 
     Owned/
   Worked 
         On

26-39 feet

40%

25 feet 
or less

37%

40-57 feet

26%

58-72 feet

8% Over 73 feet

8%

National Fisherman

readers*

88% 
are involved 
in purchasing 
decisions.

After seeing an advertisement 
in National Fisherman

*National Fisherman Reader 
Survey, Publisher’s Own Data

Importance of Brand Name   
              as Purchasing Factor
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Brand is key for Engine Purchases:

Of the top 4 diesel brands owned, on average 79%  
would purchase that same brand again.

Of the top 4 outboard brands owned, on average 83% 
would purchase that same brand again.

62% actively use 
the magazine when making 
purchasing decisions.

When National Fisherman readers are 
evaluating options prior to making a purchasing 
decision, they consider the brand name of the 
product to be very important in the decision 
making process. Consider the following:

44% 
of 

National Fisherman 
readers own 

2 or more 
vessels



repoweringNational Fisherman is

A Note from Jerry Fraser, 
National Fisherman 
Editor & Publisher

Beginning in 2010, National 
Fisherman will be delivered to you 

in a new, Time-magazine size format.

I am confident that the vast majority of 
readers will embrace the higher quality 
paper, vibrant color, and convenient 
size of the new National Fisherman. I 
also know my readership well enough 
to predict that there will be a few 
fence-sitters out there who will need 
convincing, and to those of you I say, 
stick around: you’ll be getting more for 
your money.

The reality is, reader expectations 
have evolved with the Internet. 
The publishers of successful print 
magazines have a significant amount 
of competition for your attention, and 
we are not going to win you over with 
tired formats, listless pages, and dull 
presentations.

We’re fortunate at National 
Fisherman: our readers have made 
it clear to us that they like having a 
magazine they can hold in their hands.
Still, we refuse to rest on our laurels; 
we will not fall into the trap of taking 
our readers for granted: We will 
continue to challenge ourselves to 
deliver to you the best content in the 
best package.

Welcome to the new   
National Fisherman. 

If you regularly read National Fisherman’s monthly 
highlight Fishing Back When you already have 

a feel for how the magazine has grown and 
changed with the industry over the last 50 years.  
Maintaining integrity and relevancy is what makes 
the magazine such an important resource to 
fishermen and advertisers alike.  2010 marks a 
new year in the evolution of National Fisherman 
and we’re excited to share these important 
changes with you and our readers.  

New Size –

Better 
Paper

More 
Color–

This new format doesn’t mean 
any less coverage; in fact you’ll see 

more pages with the same great editorial 
and national industry coverage, guest columns  

and special features.  And, with more color and high 
quality paper, stories and photos will reproduce with 
better clarity, quality and readability, keeping readers 
engaged longer.

What does this mean for you?  A reader spending 
more time in the book means more time spent on your 
ad, increasing your brand exposure and effectiveness.



repowering
2010 Advertising                     Planning Calendar
Issue				   Tradeshow   	 Important Dates
				   Advantage	 Ad Closing   	 Materials Due	 Publication Date

January*	 Best New Gear, Crew Shots	 International WorkBoat Show - 	 Nov. 2			   Nov. 9	 Nov. 25 
				   New Orleans, Dec 2-4, 2009			 

February	 Marine Power, Diesel Directory		  Dec. 4			   Dec. 11	 Dec. 30 

March*	 Processing			  Mass. Lobstermen’s Association- 	 Jan. 4			   Jan. 8	 Jan. 27	
				   Hyannis, MA 
			   
				   Fish Canada/Workboat Canada, Moncton, NB 
				   Yarmouth, NS, March 18-20, 2010 
			   
				   East Coast Commercial Fishermen’s 
				   & Aquaculture Trade Expo - Ocean City, MD 
				   			    
				   Miami Int'l Boat Show, Feb 11-15, 2010 

April	 Yearbook, Coatings			  Maine Fisherman’s Forum - 	 Feb. 1			   Feb. 8	 Feb. 24 
				   Rockport, ME, March 4-6, 2010 
			   
				   Int’l Boston Seafood Show- Boston 
				   March 14-16, 2010 
			   
				   Maine Boatbuilder’s Show - Portland, ME 
				 

May	 Safety/Training			  ComFish - Kodiak, AK	 Mar. 1			   Mar. 8	 Mar. 24

June	 Boatbuilding, Finance/ Insurance		  Apr. 2			   Apr. 9	 Apr. 28

				 

Pilot House					    Mar. 19			   Mar. 26	 Apr. 28 
Guide*			                                                              Port Section Ads	 Mar. 12			   Mar. 19	 Apr. 28 
				 

July*	 Fishfinders			  Commercial Marine Expo - 	 May 3			   May 10	 May 26 
				   New Bedford, MA, June 9-10, 2010

August	 Deck Equipment				   June 4			   June 11	 June 30

				 

September	 Navigation & Communication	 Maine Boats, Homes, & Harbors Show	 July 2			   July 9	 July 28 
	 Electronics			  Rockland, ME 
				 

Nor-Fishing 2010 - Trondheim, Norway
 

				    
				  

October*	 Propulsion			  Fishermen’s Fall Festival - Seattle	 Aug. 2			   Aug. 6	 Aug. 25 
			   
				    Working Waterfront Festival - New Bedford, MA 
				 

November	 Fishing Gear			  Ft. Lauderdale Boat Show, Ft. Lauderdale, Fla.	 Sep. 2			   Sep. 10	 Sep. 29	
				 

December	 Pacific Marine Expo, Show Coverage	 North Atlantic Fish & WorkBoat Show	 Oct. 4			   Oct. 8	 Oct. 27 
				   St. John’s, NL 
				    
				   Pacific Marine Expo - Seattle	

				 

January ’11*	 Best New Gear, Crew Shots	 International WorkBoat Show - New Orleans	 Nov. 1			   Nov. 8	 Nov. 24 
 
				 

February ’11	 Marine Power, Diesel Directory					      
				     
				   * Special Advertising Section: Buyer’s Guide

Special Feature/Highlight



Column Dimensions:
1 column: 1.3125" 
2 columns: 2.75" 
3 columns: 4.18"

4 columns: 5.6" 
5 columns: 7.05"

2010 Business Classified Ad Rates

Classified Rates

Deadlines

For More Information

Sizes and Dimensions

Requirements & Material Specifications

Acceptable formats - Ads should be submitted as high 
resolution PDF files. Ads created in InDesign must  
include all postscript printer and screen fonts. We 
accept supporting files for graphics, logos and art in 
the following applications:

• 	Adobe Illustrator (v 8.0 and higher) eps/ai (PC or 
MAC) (All fonts should be converted to outlines, all 
logos should be embedded).

• 	Adobe Photoshop (v 4.0 and higher) eps/tiff/pcx 
(PC or MAC) Text 	should be created in separate vector 
based program for optimum resolution.

• 	Adobe Acrobat (v 4.0 and higher)

Note: Photos submitted should be at a resolution of 
300 dpi or higher as a jpeg/tiff/eps.  
 
Design/Production Department - The classifieds have  
a full-service design department to create all types of  
classified ads. All classified ads are designed free of 
charge. 

Cancellations or Changes – Please contact classified 
department 2 months before cover date to cancel or  
by the 1st of each month to change to an existing ad 
for the next available issue. 

Payment – No agency commission on classified ads. 
Ads must be prepaid in advance unless otherwise  

stipulated by contract or credit application.

Display Rates: 
 
8-12 issues –  $60 per column inch 
1-7   issues –  $70 per column inch

Cost: To determine your ad cost, multiply your ad size 
by the price per column inch 	for the number of issues 
you are scheduling.

minimum height: 1" 
maximum height: 9.5"

Size: To determine your ad size (columns per inch),  
first multiply the number of columns by the number  
of inches deep. 

Marie Harrington
Phone: 207-842-5680
Toll free: 800-842-5603
Email: classifieds@divcom.com

Issue		 Materials Due
March	 Jan 8

April	 Feb 5

May 	 Mar 5

June	 Apr 9

July	 May 7

August	 June 11

September	 July 9

October	 Aug 6

November	 Sep 10

December	 Oct 8

January 2011	 Nov 5

Feberuary 2011	 Dec 10



Display Ad Configurations

Reserve Your  
Advertising Schedule Now!

Display Advertising

Susan Chesney
Sales Manager, Western 
United States and Canada, Far  
east and Pacific Rim 
Phone: 206-463-4819
Email: schesney@divcom.com

Kristin Luke
North/Central Territory 
Sales Representative, Eastern 
Canada, Europe and Africa
Phone: 207-842-5635
Email: kluke@divcom.com

John Allen
National Sales Manager, 
Eastern United States and 
Canada, Europe and Africa
Phone: 207-359-2516
Email: jallen@divcom.com

Jeff Powell
South/Central Territory  
Sales Representative, 
Central and South America 
Phone: 207-842-5573
Email: jpowell@divcom.com

Classified Advertising

Marie Harrington
Phone: 207-842-5680
Toll free: 800-842-5603
Email: classifieds@divcom.com

Editorial/Publishing  
Office

121 Free Street, 
Portland, ME 04101
Phone: 207-842-5608  
Fax: 207-842-5611

Wendy Jalbert
Ad Coordinator
Phone: 207-842-5616
Email: wjalbert@divcom.com

Jeff Powell
South/Central Territory

Alabama
Arkansas
Florida
Georgia

Kansas
Kentucky
Louisiana
Mississippi

Missouri
No. Carolina
Oklahoma
So. Carolina

Tennessee
Texas
Virginia

Connecticut	
Delaware	
Illinois	
Indiana	
Iowa	
Maine	
Maryland	
Massachusetts	
Michigan	
Minnesota	
Nebraska	
New Hampshire	
New Jersey	
New York	
North Dakota	
Ohio	
Pennsylvania	
Rhode Island	
South Dakota	
Vermont	
Washington DC	
West Virginia	
Wisconsin	

Ontario	
Quebec	
Newfoundland	
New Brunswick	
Nova Scotia	
Prince Edward 
Island

John Allen and Kristin Luke
North/Central Territory

Alaska
Arizona
California
Colorado
Hawaii
Idaho
Montana
Nevada
New Mexico
Oregon
Utah
Washington
Wyoming

	
British Columbia
Alberta
Saskatchewan
Manitoba

Susan Chesney
Western Territory


